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	Learning Outcome(s) and Assessment Standard(s):

Learning Outcome 1: LISTENING

The learner will be able to listen for information and enjoyment, and respond appropriately and critically in a wide range of situations.

Assessment Standards

We know this when the learner:

■ Listens to and appreciates challenging imaginative and informative oral texts (e.g. radio advertisements).

■ Listens actively and carefully for specific information and main ideas, and responds appropriately.
■ Understands how familiar oral texts are organised and describes characteristic features. 
■ Identifies the speaker’s reasons for choosing particular words, phrases and sentences to influence the listener and explains their impact.

■ Recognises and accepts a wide range of different varieties of the language such as different accents and dialects and discusses the language of different age groups (e.g. slang).

■ Identifies the values and historical, social and cultural contexts of different texts.

Learning Outcome 5: THINKING AND REASONING

The learner will be able to use language to think and reason, as well as to access, process and use information for learning. 

Assessment Standards

We know this when the learner:
■ Uses language to think and reason.
■ Uses language to investigate and explore.
■ Processes information.
■ Thinks creatively.
■ Uses language to reflect.


	Learning Space:  

Assessment 

	Hyperlinks: 

To be completed later. 

	Number of questions for exemplar:

9

	Rating:

Easy questions:
Question 1.1, 2.1

	Medium questions:

Question1.2, 2.2, 6.1

	Difficult questions:
Question 3, 4, 5.2, 6.2


Assessment Task 

Listen to the radio advert and answer the questions.

Service is more than just a good morning and a friendly smile. At Nedbank, service is about making a tangible difference to your life, every day. That’s why we’d like to make this simple promise to you. If you have a banking query, you only need to ask us once. We’ll get back to you with an answer. If we don’t, we’ll donate R50 to charity. This promise is our commitment to world-class service. We call it: “Ask once.” For more details on our other “ask once” promises visit askonce.co.za. Make things happen. Nedbank. We’re an authorised financial service and credit provider.
Questions
1.1
How many times is the name of the bank mentioned?  




(1)

1.2
Do you think that is enough? Explain.






(1)

2.1
Where in the advert is the name mentioned?  





(1)

2.2
Discuss the positioning of the name.







(1)

3.
What is the focus of the advert? Where is this idea introduced?



(2)

4. 
How effective is the offer to pay R50 to charity? Explain.




(1)

5.
Why does the speaker emphasise “your” life?





(1)

6.1
What is the bank’s slogan?








(1)

6.2
How effective is it?









(1)

[10]
Suggested Solutions 
1..1
The name is mentioned twice. 







(1)

1.2
This seems to be enough for the listener to remember it.




(1)

2.1
The name is mentioned close to the beginning and close to the end. 


(1)

2.2
The listener hears it as the advert starts and the name is repeated at the end so the 
listener will remember it.








(1)

3.
The focus is service. This is the word that starts the advert.




(2)

4. 
Research has shown that an offer like this is actually very effective, more effective than offering people the money.








(1)

5.
The advertiser wants to seem warm, friendly and concerned with the lives of their customers.














(1)

6.1
Make it happen.









(1)

6.2
Own opinion, justified.









(1)

[10]

