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	Learning Outcome(s) and Assessment Standard(s):

Learning Outcome 1: LISTENING

The learner will be able to listen for information and enjoyment, and respond appropriately and critically in a wide range of situations.

Assessment Standards

We know this when the learner:

■Listens to and appreciates challenging imaginative and informative oral texts (e.g. radio advertisements).

■ Listens actively and carefully for specific information and main ideas, and responds appropriately.
■ Understands how familiar oral texts are organised and describes characteristic features. 
■ Identifies the speaker’s reasons for choosing particular words, phrases and sentences to influence the listener and explains their impact.

■ Recognises and accepts a wide range of different varieties of the language such as different accents.
and dialects and discusses the language of different age groups (e.g. slang).

■ Identifies the values and historical, social and cultural contexts of different texts.

Learning Outcome 5: THINKING AND REASONING

The learner will be able to use language to think and reason, as well as to access, process and use information for learning. 

Assessment Standards

We know this when the learner:
■ Uses language to think and reason.
■ Uses language to investigate and explore.
■ Processes information.
■ Thinks creatively.
■ Uses language to reflect.


	Learning Space:  

Assessment 

	Hyperlinks: 

To be completed later. 
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4
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Question 1
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Question 2, 3

	Difficult questions:




Assessment Task 

Listen to the radio advert and answer the questions.

Hyenas laughing. Wouldn’t you be happy if you won one of 50 weekends for 2 at a luxury game lodge? See Net tags in store. Sedgewick’s Old Brown Sherry. The original since 1916. Not for sale to persons under the age of 18. Terms and conditions apply.

Questions
1.
What product is being advertised?






(1)
2.1
What is the incentive offered to persuade a customer to buy the product?

(2)
2.2
How is this incentive made attractive to the buyer?




(2)
3.
How is the product made attractive to the buyer?




(2)
4.
This advert is played on a radio station popular with teenagers. Do you think the radio station should be playing adverts that encourage the listeners to drink?  Justify your answer.  Write a well-considered paragraph of 8-10 lines.



(8)
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Suggested Solutions 
1.
Sedgewick’s Old Brown Sherry 







(1)
2.1
The advertiser is offering a competition.( The prizes are 50 weekends for 2 at 
a luxury game lodge. (








(2)
2.2
The advert starts with “Hyenas laughing” (which sounds exciting and attractive(.  
Then the advertiser suggests that “you” might win. (
Any TWO points

(2)
3.
The sherry is made in the original way and has been produced  since 1916.

(2)
4.
Mark on the quality of the learner’s thinking and the sensitivity shown to the issue of  alcohol in society. Use the rubric below.






(8)
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Rubric to assess paragraph

	Code 7: 
Outstanding 
80-100% 
	Code 6: 
Meritorious 
70-79% 
	Code 5: 
Substantial 
60-69% 
	Code 4: 
Adequate 
50-59% 
	Code 3: 
Moderate 
40-49% 
	Code 2: 
Elementary 
30-39% 
	Code 1: 
Not achieved 
0-29% 

	8
-Content outstanding, highly original. 

-Ideas thought-provoking, mature. 

-Planning &/or drafting has produced a flawlessly presentable essay. 
	7
-Content meritorious, original. 

-Ideas imaginative, interesting. 

- Planning &/or drafting has produced a well-crafted & presentable essay. 
	6
-Content sound, reasonably coherent. 

-Ideas interesting, convincing. 

- Planning &/or drafting has produced a presentable & good essay. 
	5 
-Content appropriate, adequately coherent. 

-Ideas interesting, adequately original. 

- Planning &/or drafting has produced a satisfactory, presentable essay. 
	4 
-Content mediocre, ordinary. Gaps in coherence. 

-Ideas mostly relevant. Limited originality. 

- Planning &/or drafting has produced a moderately presentable & coherent essay. 
	3 
-Content not always clear, lacks coherence. 

-Few ideas, often repetitive. 

-Inadequate for home language level despite planning/drafting. Essay not well presented. 
	1-2
-Content largely irrelevant. No coherence. 

-Ideas tedious, repetitive. 

-Inadequate planning/drafting. Poorly presented essay. 


Appendix of Assessment Tools 
Rubric to assess paragraph

	Code 7: 
Outstanding 
80-100% 
	Code 6: 
Meritorious 
70-79% 
	Code 5: 
Substantial 
60-69% 
	Code 4: 
Adequate 
50-59% 
	Code 3: 
Moderate 
40-49% 
	Code 2: 
Elementary 
30-39% 
	Code 1: 
Not achieved 
0-29% 

	8
-Content outstanding, highly original. 

-Ideas thought-provoking, mature. 

-Planning &/or drafting has produced a flawlessly presentable essay. 
	7
-Content meritorious, original. 

-Ideas imaginative, interesting. 

- Planning &/or drafting has produced a well-crafted & presentable essay. 
	6
-Content sound, reasonably coherent. 

-Ideas interesting, convincing. 

- Planning &/or drafting has produced a presentable & good essay. 
	5 
-Content appropriate, adequately coherent. 

-Ideas interesting, adequately original. 

- Planning &/or drafting has produced a satisfactory, presentable essay. 
	4 
-Content mediocre, ordinary. Gaps in coherence. 

-Ideas mostly relevant. Limited originality. 

- Planning &/or drafting has produced a moderately presentable & coherent essay. 
	3 
-Content not always clear, lacks coherence. 

-Few ideas, often repetitive. 

-Inadequate for home language level despite planning/drafting. Essay not well presented. 
	1-2
-Content largely irrelevant. No coherence. 

-Ideas tedious, repetitive. 

-Inadequate planning/drafting. Poorly presented essay. 


