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	Learning Outcome(s) and Assessment Standard(s):

Learning Outcome 1: LISTENING

The learner will be able to listen for information and enjoyment, and respond appropriately and critically in a wide range of situations.

Assessment Standards

We know this when the learner:

Listens to and appreciates challenging imaginative and informative oral texts (e.g. radio advertisements).

■ Listens actively and carefully for specific information and main ideas, and responds appropriately.
■ Understands how familiar oral texts are organised and describes characteristic features. 
■ Identifies the speaker’s reasons for choosing particular words, phrases and sentences to influence the listener and explains their impact.

■ Recognises and accepts a wide range of different varieties of the language such as different accents and dialects and discusses the language of different age groups (e.g. slang).

■ Identifies the values and historical, social and cultural contexts of different texts.

Learning Outcome 5: THINKING AND REASONING

The learner will be able to use language to think and reason, as well as to access, process and use information for learning. 

Assessment Standards

We know this when the learner:
■ Uses language to think and reason.
■ Uses language to investigate and explore.
■ Processes information.
■ Thinks creatively.
■ Uses language to reflect.


	Learning Space:  

Assessment 

	Hyperlinks: 

To be completed later. 

	Number of questions for exemplar:

5

	Rating:

Easy questions:
Question 1

	Medium questions:

Question 2, 4

	Difficult questions:

Question 3, 5


Assessment Task 

Listen to this radio advert and then answer the questions.

Lions roaring. Win one of 50 romantic weekends for 2 at a luxury game lodge. See Net tags in store. Sedgewick’s Old Brown Sherry. The original since 1916. Not for sale to persons under the age of 18. Terms and conditions apply.

1.
What product is being advertised?







(1)

2.
How many times is the name of the product mentioned?  Do you think that is enough? Explain.










(2)
3.
Where in the advert is the name mentioned?  Discuss the positioning of the name.
(2)
4.
How does the advert begin?  Why do you think this was chosen?



(3)
5.
Why does the speaker say “win” rather than “Would you like to win”?


(2)












[10]
Suggested Solutions 
1.
Sedgewick’s Old Brown Sherry.







(1)
2.
The name is mentioned once. The advert is short so perhaps it is enough. Otherwise people might remember the competition and not the name of the product.


(2)
3.
The name is in the middle of the advert. After the listener has been enticed by the promise of a free holiday, the listener will want to know how to win, and so the name is mentioned because the consumer must know which product is running the competition.

(2)
4. 
The advert begins with “Lions roaring”.( This is attractive because we associate it with holidays and camping( and getting away from it all.( It is exciting and a little dangerous. (  Any TWO supporting reasons.







(3)
5.
The advertiser appears to be encouraging the listener(, almost ordering(. the listener to “win” – which is what the listener would like to do anyway. ( It is more forceful. ( Any TWO points.











(2)
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