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Learning Outcome 3 : Personal Development

The learner will be able to make informed decisions regarding personal, community and environmental health.

Assessment Standards: 
We know this when the learner

3.2 Evaluates media and other influences on personal lifestyle choices and proposes appropriate responses.
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Assessment Task 

Advertising informs, educates and spreads awareness, while at the same time attempting to persuade. As a consumer, you should be aware of the various messages that advertisers are trying to put across. 

On the whole, advertising helps business as well as the economy to prosper. It makes the consumer (us) aware of the various choices that are available. Always remember that you have the right to choose.

Have a look through some magazines and newspapers and find adverts that appeal to you. List reasons why the adverts appeal to you, saying what you think the influences in the adverts are.

Your teacher will assess your work using the following rubric.

	Rubric for assessing the activity
Name:                                                                  Date:

Total marks:

	Knowledge
	Skills
	Values and attitudes

	Understands the concepts:

· What senses adverts appeal to.

· Why adverts appeal to people.

· What elements of advertisements appeal.
· Why advertisers use certain images in advertisements.

	Able to:

· Express own ideas verbally.

· Express own ideas in writing.
	Able to:

· Motivate answers.

· Understand the concept of values in advertising.


Suggested Solutions 

Use the rubric in the Appendix of Assessment Tools to assess each learner’s work.
Appendix of Assessment Tools
Mark each learner out of 10 – 1 mark per point.

	Rubric for assessing the activity
Name:                                                                  Date:

Total marks:

	Knowledge
	Skills
	Values and attitudes

	Understands the concepts:

· What senses adverts appeal to.

· Why adverts appeal to people.

· What elements of advertisements appeal.
· Why advertisers use certain images in advertisements.

	Able to:

· Express own ideas verbally.

· Express own ideas in writing.
	Able to:

· Motivate answers.

· Understand the concept of values in advertising.























