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Learning Outcome 3: Personal Development

The learner will be able to make informed decisions regarding personal, community and environmental health.

Assessment Standards 
We know this when the learner

3.2 Evaluates media and other influences on personal lifestyle choices and proposes appropriate responses.
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Assessment Task 

Read the following article:

	Ban alcohol advertising - ANCYL 


	    Siyabonga Mkhwanazi 
    March 10 2008 at 09:37AM 


	In a move likely to ruffle feathers in certain quarters, the ANC Youth League has called for an immediate ban on liquor advertisements.

The league said on Sunday that it was targeting alcohol because it was one of the major contributing factors to the country's moral degeneration. 

”People who drank liquor were not shown the negative effects of alcohol abuse”, said youth league spokesperson Zizi Kodwa.

The league was releasing its discussion documents in Johannesburg on Sunday ahead of its national conference in Bloemfontein next month. 

The ban of liquor advertisements is contained in one of the league's documents titled "South African Youth and Social Transformation", on which delegates will deliberate and come up with resolutions.


Alcohol advertising is big business in South Africa. Billions of rand are spent on advertising as well as sponsorships, particularly in the sports field. There is ongoing debate about where alcohol advertising should be allowed and what parameters should be put in place to guide advertisers and protect the public.

The real question is: Does alcohol advertising really increase alcohol consumption, or does it only increase brand loyalty?

Questions:

1. When was this newspaper article published?  [1]

2. In this article, who is calling for a ban on liquor advertisements?   [1]

3. What is the reason given for wanting a ban on liquor advertisements?  [2]
4. Do you think it would be a good thing to ban alcohol advertising? Why?  [2]
5. Do you think that the youth are influenced by alcohol advertising? Why?  [2]
6. Do you think that people, in general, drink because of what is told and sold to them through advertising?  [1]

7. What does this question mean: “Does alcohol advertising really increase alcohol consumption, or does it only increase brand loyalty?”   [2]
8. How would you answer that question?  [2]
Total marks: 13

Suggested Solutions 

1. 10 March 2008   [1]

2. The ANC Youth League   [1]

3. Because it was one of the major contributing factors to the country's moral degeneration. 
And because people who drank liquor were not shown the negative effects of alcohol abuse in adverts.   [2]
4. Own opinion.  [2]
5. Own opinion.  [2]
6. Own opinion.  [1]

7. The question asks whether people drink anyway and says that they will drink regardless of advertising. What advertising may actually achieve is that people who drink will favour one brand of alcohol over another and this may be influenced by advertising.  [2]
8. Own answer.
Total marks: 13





















