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Learning Outcome 3: Personal Development

The learner will be able to make informed decisions regarding personal, community and environmental health.

Assessment Standards 
We know this when the learner

3.2 Evaluates media and other influences on personal lifestyle choices and proposes appropriate responses.
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Assessment Task 

Advertising of tobacco products, like cigarette smoking, through a variety of media such as print, television advertising and billboards used to be big business.highly regulated Tobacco company sponsorship, particularly of sporting events, used to be big money. But this form of advertising is now . Some or all forms of tobacco advertising are banned in many countries.

Some countries also impose legal requirements on the packaging of tobacco products. For example, in the countries of the European Union, Turkey, Australia and South Africa, cigarette packs must be clearly labeled with health warnings.

In South Africa, the Tobacco Products Control Amendment Act was passed in 1999. This act bans all advertising and promotion of tobacco products, including sponsorship and free distribution of tobacco products.

Why is it necessary to take such drastic steps? Does advertising really play such a big role in promoting products such as cigarettes?

Let’s consider the Marlboro Man advert. 

Marlboro advertising used to portray Western cowboys riding on beautiful horses in vast, open, lovely spaces. 
Were Marlboro adverts selling America – the land of plenty, or were they selling masculinity? Probably a lot of both.

Why are there only male cowboys? There are two possible reasons. Firstly, Marlboro is known to have a heavy flavour which mostly appeals to males.  The other is about the American symbols. Cowboys in the American West are very famous and are a natural symbol of the country. In the cowboy myth, cowboys are brave, persevering, and innocent. They are role models for men and they are the symbol of America. 
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As a class discussion, speak about the following points:

· Do you think that the advertising campaign appealed to men and women?

· In what way did the advertising appeal to men? Did they want to be like the Marlboro Man?

· In what way did the advertising appeal to women? Did she want to date the Marlboro Man?

· How do you think this advertising influenced personal choices, such as taking up smoking, or changing your brand of cigarettes?

· Do you think that the smoking advertising bans and regulations are fair and right?

· Do you think that it is good to have strict smoking regulations?

Remember to take turns when speaking. Allow your fellow learners to complete a thought; only then, add to it or express your own thoughts. Do not shout over one another. Also, be sure to allow everybody an opportunity to speak and contribute to the discussion.

Your teacher will assess your contribution using the checklist below.
	Checklist for observation of group discussions

Name:
      Date:

	
	Criteria: Does the learner:
	Yes
	No

	1
	Wait for a pause before s/he interrupts a speaker?
	
	

	2
	Interrupt a speaker using polite phrases?
	
	

	3
	Show evidence of having listened to and heard the speaker’s point of view?
	
	

	4
	Support points with which s/he agrees?
	
	

	5
	Disagree with points politely and constructively?
	
	

	6
	Give reasons to support an alternative point of view?
	
	

	7
	Make points clearly using appropriate vocal volume?
	
	

	8
	Make eye contact when speaking?
	
	

	9
	Use body language appropriately?
	
	

	10
	Make notes when applicable to remember points made by others?
	
	


Suggested Solutions 

Assess learners’ work with the checklist provided in the Appendix of Assessment Tools.

Appendix of Assignment Tools
	Checklist for observation of group discussions

Name:
      Date:

	
	Criteria: Does the learner:
	Yes
	No

	1
	Wait for a pause before s/he interrupts a speaker?
	
	

	2
	Interrupt a speaker using polite phrases?
	
	

	3
	Show evidence of having listened to and heard the speaker’s point of view?
	
	

	4
	Support points with which s/he agrees?
	
	

	5
	Disagree with points politely and constructively?
	
	

	6
	Give reasons to support an alternative point of view?
	
	

	7
	Make points clearly using appropriate vocal volume?
	
	

	8
	Make eye contact when speaking?
	
	

	9
	Use body language appropriately?
	
	

	10
	Make notes when applicable to remember points made by others?
	
	























