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Learning Outcome 4: Entrepreneurial knowledge and skills 

The learner will be able to demonstrate entrepreneurial knowledge, skills and attitudes.

Assessment Standards

We know this when the learner

4.5: Engages in a business activity that involves purchasing, production and marketing (should involve financing of business with own or borrowed capital such as a bank overdraft).
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Assessment 

	Hyperlinks: 

To be completed later.
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Number of questions for exemplar:

Four

	Easy questions:



	Medium questions:

Question 1 and Question 2

	Difficult questions:

Question 3 and Question 4


Assessment Task
Marketing (Group activity) (LO4 AS5)

Your group is going to make a product that you can sell at your annual school market day. You have brainstormed various ideas and chosen the best idea. You have also purchased your supplies and produced your product. 
Plan your marketing campaign. Each group in your class will launch a marketing campaign for the product the group is going to sell at the school’s market day. Make sure your group launches the best marketing campaign!

1. State what product you are making and match your product with a suitable target market. 

a) Describe the features of your product that will appeal to your target market. 

b) Your potential market may be diverse and could consist of fellow learners, teachers, parents and members of the public. Your potential market will also consist of men, women, boys and girls. Decide whether you are going to target the entire potential market in your marketing campaign or only a section of the market. Give reasons for your decision. 
Group assessment checklist

	Criteria
	Yes
	No

	Our group was able to describe our product and match it with a suitable target market.
	
	

	Our group described the features of our product that would appeal to the target market.
	
	

	Our group members understand and appreciate diversity in our target market.
	
	

	Our group decided what portion of the market we would target and can explain our decision. 
	
	

	Our group appreciates that careful decision making is necessary when you plan your marketing campaign.
	
	


2. Determine a price for your product.

a) Work out your start-up costs.






[3 marks]
b) Work out your production or running costs. 




[5 marks]
c) Work out your break-even point. This is the point at which you will cover your costs, but will not make a profit. 









[2 marks]
d) Work out at what price you can sell your product so that you can make a profit of 50%.











[5 marks]











[Total: 15 marks]
3. Do market research.

a) Develop a questionnaire to find out whether your target market will buy your product at the price you worked out in 2 d) above.

b) Survey at least 15 members of your target market and record the results in your questionnaire. 

Group assessment checklist

	Criteria
	Yes
	No

	Our group calculated the price at which we would sell our product.
	
	

	Our group developed a questionnaire to survey our target market.
	
	

	Our group surveyed at least 15 members of our target market.
	
	

	Our group members were respectful towards people when interviewing them. 
	
	

	Our group held a successful market research campaign and obtained valuable results.
	
	


4. Create an advertisement for the print media. Your advertisement should contain advertisement copy and design. Remember to make use of the features that you learned about for successful advertisements. Develop a slogan for your product. Your advertisement should use colours and catch the eye. You will be assessed according to the rubric below. 

Teacher assessment rubric: advertisement
	Criteria 
	Marks

	Format and style [Marks out of 4]
	The advertisement uses various colours and variation in fonts and font sizes to grab the attention. [4 marks]
	The advertisement uses two to three colours and some variation in fonts and font sizes to grab the attention. [3 marks]
	The advertisement uses one colour and very little variation in font and font size. The poster does not really grab the attention. [2 marks]
	The advertisement is dull and uninteresting. It does not grab the attention at all. [1 mark]
	

	Information included in advertisement: slogan [Marks out of 4]
	The advertisement has a slogan that uses features such as alliteration to make it catchy. [4 marks]
	The advertisement has a slogan that uses some features, but it is not catchy. [3 marks]
	The advertisement has a slogan but it does not make use of features and it is not catchy.  [2 marks]
	The advertisement does not have a slogan. [0 marks]
	

	Information included in advertisement about product [Marks out of 4]
	The advertisement includes enough facts about the product to make people interested in it. [4 marks]
	The advertisement includes too many detailed facts about the product; people stop reading halfway through. [3 marks]
	The advertisement includes too few facts about the product to draw attention. [2 marks]
	The advertisement leaves out important facts, such as contact details. [1 mark]
	

	Attractiveness of advertisement

[Marks out of 4]
	The advertisement is very attractive and neat. [4 marks]
	The advertisement is attractive and neat. [3 marks]
	The advertisement is somewhat attractive, but not neat. [2 marks]
	The advertisement is unattractive and untidy. [1 mark]
	

	Total marks out of 16: 
	


Level 4: 12-16marks (70–100%) – Outstanding
Level 3: 8-11 marks (50–69%) – Achieved

Level 2: 5-7 marks (35–49%) – Partially achieved

Level 1: 1–4 marks (1–34%) – Not achieved
Suggested Solutions (LO4 AS5)

	Question number
	Possible marks
	Solution



	1
	None
	Learners identify and describe their target market. For example, the group making the scented soap bars (Zandile’s group) decided to target the girls and female teachers in the school, because the soap bars are a feminine-type product.

	2
	15
	Example: Jason’s answer (Jason is from Zandile’s group. They decided to makes scented soap for their school market day.)
a) The supplies that were required amounted to R45.00. In addition to this, we bought a mould from Brenda’s mother at R10.00. Our total start-up costs were R55.00.                                                                   [3 marks]

b) The production costs are made up of the fixed costs and variable costs. Fixed costs for this market day are:

Mould:                           R10.00

Market stall rental:        R10.00
Total:                             R20.00
Variable costs: 

Supplies for 20 units:     R45.00 

Total running costs:        R65.00                                                    [5 marks] 

c) Break-even point = Total running costs ÷ Price per unit

                               = R65 ÷ R5 

                               = 13 units must be sold at R5 each to break even

                                                                                                       [2 marks]

d) To make 50% profit, your calculation would be as follows:

Cost per unit = Total running costs ÷ number of units produced

                      = R65 ÷ 20

                      = R3.25

                                             150

Selling price = Cost price x  100

                                      150

                    = R3.25 x   100

                    = R4.88                                                                      [5 marks]

                                                                                                

	3
	None
	Learners develop questionnaires and interview 15 respondents from their target market. Learners share their findings with the class.


Appendix of Assessment Tools

Group assessment checklist

	Criteria
	Yes
	No

	Our group was able to describe our product and match it with a suitable target market.
	
	

	Our group described the features of our product that would appeal to the target market.
	
	

	Our group members understand and appreciate diversity in our target market.
	
	

	Our group decided what portion of the market we would target and can explain our decision. 
	
	

	Our group appreciate that careful decision-making is necessary when you plan your marketing campaign.
	
	


Group assessment checklist

	Criteria
	Yes
	No

	Our group calculated the price at which we would sell our product.
	
	

	Our group developed a questionnaire to survey our target market.
	
	

	Our group surveyed at least 15 members of our target market.
	
	

	Our group members were respectful towards people when interviewing them. 
	
	

	Our group held a successful market research campaign and obtained valuable results.
	
	


Teacher assessment rubric: advertisement
	Criteria 
	Marks

	Format and style [Marks out of 4]
	The advertisement uses various colours and variation in fonts and font sizes to grab the attention. [4 marks]
	The advertisement uses two to three colours and some variation in fonts and font sizes to grab the attention. [3 marks]
	The advertisement uses one colour and very little variation in font and font size. The poster does not really grab the attention. [2 marks]
	The advertisement is dull and uninteresting. It does not grab the attention at all. [1 mark]
	

	Information included in advertisement: slogan [Marks out of 4]
	The advertisement has a slogan that uses features such as alliteration to make it catchy. [4 marks]
	The advertisement has a slogan that uses some features, but it is not catchy. [3 marks]
	The advertisement has a slogan but it does not make use of features and it is not catchy.  [2 marks]
	The advertisement does not have a slogan. [0 marks]
	

	Information included in advertisement about product [Marks out of 4]
	The advertisement includes enough facts about the product to make people interested in it. [4 marks]
	The advertisement includes too many detailed facts about the product; people stop reading halfway through. [3 marks]
	The advertisement includes too few facts about the product to draw attention. [2 marks]
	The advertisement leaves out important facts, such as contact details. [1 mark]
	

	Attractiveness of advertisement

[Marks out of 4]
	The advertisement is very attractive and neat. [4 marks]
	The advertisement is attractive and neat. [3 marks]
	The advertisement is somewhat attractive, but not neat. [2 marks]
	The advertisement is unattractive and untidy. [1 mark]
	

	Total marks out of 16: 
	


Level 4: 12-16marks (70–100%) – Outstanding
Level 3: 8-11 marks (50–69%) – Achieved

Level 2: 5-7 marks (35–49%) – Partially achieved

Level 1: 1–4 marks (1–34%) – Not achieved
















































