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Learning Outcome 1: Creating, Interpreting and Presenting
The learner will be able to create, interpret and present work in each of the art forms.

Assessment Standards
We know this when the learner

Drama: Generic

1.1  Participates in an aspect of planning, organising, advertising, marketing, fund-raising or producing a dramatic item for an audience.

Visual Arts: Generic

1.2  Develops entrepreneurial awareness of how to market art products in terms of target market, packaging, locale, pricing, advertising, customer relations and awareness of tourism.

Learning Outcome 2: Reflecting
The learner will be able to reflect critically and creatively on artistic and cultural processes, products and styles in past and present contexts.

Assessment Standard
We know this when the learner

Composite:
2.1  Discusses and interprets concepts of power, control and dominance in mass media and popular culture.
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Assessment Task

Advertising and marketing vocabulary 
Question 1
Match the definition in Column A with the correct term in Column B. Write the letter from Column B in the space next to the numbers for Column A.
	Column A
	Column B

	1.   Description of age, sex, race, income, education, etc. of a group of people.
	a.  Billboard

	2.   Member of the public who is a user of products and services.
	b.  Slogan

	3.   Picture or symbol which may be used with the product name that is recognisable as belonging to a particular brand.
	c.   Mass media

	4.  Group of people at which a particular advert is aimed.
	d.   Advertising

	5.  Catchy piece of music and words used in an advert.
	e.  Brand morphing

	6.   Promotion of a product or service.
	f.    Demographics

	7.   Large display for advertising on side of roads and highways.
	g.   Tobacco

	8.   A society driven by individual wealth and gain and overall consumerism.
	h.  Discounting

	9.   Re-invention of a brand image time and time again in order to keep up with changes in trends.
	i.   Consumer

	10.   Television, newspapers, magazines.
	j.   Logo

	11.  Creating, developing and carrying out policies and programmes to influence public opinion about a product.
	k.  Advertising Standards Authority of South Africa

	12.   A product in South Africa which may only be advertised if it carries a health warning.
	l.  Public relations

	13.  A catch-phrase associated with a particular product or brand.
	m.  Capitalist society

	14.  A technique in advertising that offers a percentage of the price back on purchase of the product.
	n.  Target audience

	15.  An independent body in South Africa to regulate advertising and enforce the Code of Advertising Practice.
	o.  Jingle


Answers:
	Column A
	Column B
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[15 marks]

Question 2
A whole vocabulary of terminology has developed to describe advertising and marketing practises.

      a.   Why do you think this has happened?

b. Some people say that when “specialist vocabularies” are developed, it leads to elitism.  Other people say that a “specialist vocabulary” creates a sense of professionalism and belonging amongst members of the group that are using the vocabulary.  What do you think?   Give an explanation of your ideas.










[10 marks]

Suggested Solutions
	Possible marks
	Solution
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	Answers:

Column A
Column B

1

f

2

i

3

j

4

n

5

o

6

d

7

a

8

m

9

e

10

c

11

l

12

g

13

b

14

h

15

k



	10
	Learners must analyse and reflect on the vocabulary of advertising and marketing in order to come to their own understanding. The learners’ answers for this question can be used to stimulate class discussion. 


